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1. Onuc HABYAJIBLHOI JUCHUILIIHHA
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BubipkoBa HaByasibHa
IUCLIUILTIHA
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CriBB1IHOILICHHS KUTBKOCTI TOJIUH ayJIUTOPHUX 3aHSTh JO CAMOCTIMHOT 1
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uist AeHHoi ¢popmu HaBuaHHs — 30 % ta 70 %.




2. MeTta Ta 3aBJIaHHA HABYAJIbHOI JUCHHUILIIHU

Mera AUCHUIIIHKA — PO3IIMPUTH 1 MOMNIMOUTU 3HAHHS CTYJEHTIB IPO OCHOBHI
HOHATTS, SIBUILA Ta MpoLecH y chepl MAPKETUHTY aHTJIIHCHKOI MOBOIO, OIJISII OCHOB
MapKETUHTY (IPOJIYKTY, NPOCYBaHHs, PO3MIIICHHS Ta I[IHU).

3aBaaHHS BUBYEHHS HABYAJIbHOI JUCUMILIIHH.

OTpumaTu 3HaHHA TPO PHUHKU Ta IiX Kiacudikaiito, BMITH OOTOBOPIOBATH IIC
AHIIHCHKOI MOBOIO;

OTpumaTH 3HaHHS TTPO MAPKETHUHTOBUI MIPOIIEC Ta MOBEAIHKY TTOKYTIIIS;

OIIHUTH BaXJIMBICTh MApPKETHMHTOBUX JIOCHIJDK€Hb, CErMEHTAaIlli pPHHKY Ta
MapKETUHT'OBOT'O MIKCY Y PO3pOOIli MapKETUHTOBOI CTpaTerii;

O3HAOMUTHCH 3 PI3HUMH METOJaMU CTUMYJIIOBaHHs 30yTy, Taki SK pekjiaMa Ta
3a0X0YEHHS, 10 3aCTOCOBYIOTHCS MAPKETOJIOTaMH ISl 3aTy4EHHS KITIE€HTIB;

- Ilo3HaitomTech 13 MOHATTSAM MiANPHEMELb Ta Mi3HAUTECS MPO THIH MiANPUEMIIIB;
BMITH OOTOBOPIOBATH 1€ aHTJI1CHKOI0 MOBOIO;

Brockonanutu HaOyTi HAa MONEPEIHLOMY €Tarl HaBYaHHS KOMMETEeHI1H (PO3yMIHHS
OCHOB (DYHKIIIOHYBaHHS OpraHizailii, opMyBaHHS CUCTEMH MOTHBAIIIl TIEPCOHAITY,
IUIaHYBaHHS IIJIeH JIsUIBHOCT1 Opraizallli, MpoBEIeHHS PEeKJIIaMHUX KOMITaHiH,
Mpe3eHTallii Ta iH).

VY pe3ynbTari BUBYCHHS HABYAIBHOI TUCIUTUIIHU CTYICHT MTOBUHEH OCBOITH
KOMIIETEHTHOCTI:
3K1. 3narHicTh IPOBEACHHS JOCTIIKEHB 13 O13HEeC-aIMIHICTPYBaHHS Ha
BIJIMTOBITHOMY PIBHI.
3KS5. 3gaTHICTh A1STH HA OCHOBI €TUYHUX MIPKYBaHb (MOTHUBIB).
®K4. 3naTHicTh 70 e(EKTUBHOTO BUKOPUCTAHHS Ta PO3BUTKY PECYPCIB ITiITPUEMCTRA.
@®KS. 3maTHICTh CTBOPIOBATH Ta OPraHi30ByBaTH €(hEKTUBHI KOMYHIKAIIi B MPoIIeci
013HeC-aAMIHICTPYBAaHHS.
®K13. 31aTHICTh 0 CAMOCTIHOTO OMaHyBaHHS HOBUMHU 3HAHHSIMU, BUKOPUCTAHHS
Cy4aCHHUX OCBITHIX Ta JOCIITHUIIKUX TEXHOJOT1H y 613HeC-aIMIHICTPyBaHHI.

IIporpamHi pe3yJibTaTH HABYAHHA:
[1PH 3. IIpoektyBatu epeKTUBHI CUCTEMH YIPaBIIHHS iAIPUEMCTBAMHU.
[1PH 9. BmiTu cniikyBaThch B IpOo(eCIHUX 1 HAYKOBUX KOJIaX JEPKABHOIO Ta
1HO3EMHOIO MOBaMH.

IIporpama HaBYAJBHOI TUCIUILITIHA

Tema 1. Marketing — An Overview
Introduction,

Definition of Market,

Types of Markets,

Meaning and Definition of Marketing.

Tema 2. Marketing Concepts



Production concept,

Product concept,

Sales/selling concept,

Modern marketing concept,

Societal marketing concept,

Impact of marketing concepts and its applicability.
Marketing functions

Tema 3. Customer needs, wants and demands
Marketing mix, a brief introduction, 4Ps, 7Ps.
Importance of marketing mix in marketing decisions

Tema 4: Consumer Behaviour

Introduction, Important definitions,
Evolution of the study of consumer behavior,
Determinants of consumer behavior,

Types of buying decisions,

Stages of the buying process,

Importance of consumer behaviour study

Tema 5. Marketing Planning and Strategies Introduction,

Management Processes in Marketing,

Types of Marketing Plan,

Competitive Marketing Strategies, Competitive Advantage: The Importance of
Strategic Marketing.

What is SWOT: Situation Analysis in Marketing

Tema 6. Product Related Decisions

Introduction, Features of a Product and its Classifications,
Product Plan and New Product Development,

Product Mix and its Elements,

Decisions related to Product Mix, Product Life Cycle

Tema 7. Introduction to Branding
Introduction,

Definition of a Brand,

Development of a Brand,

Types of Brands,

Importance of Brands and Branding,
Brand Equity — Definition and Benefits

Tema 8: Digital Marketing
Introduction,

E-commerce,
E-marketing,

E-Retailing,



Relationship marketing,

Mobile marketing,

Green marketing
Online marketing,

Developing an integrated promotion mix

3. CTpykTypa HABYAJIbHOI TUCUMILITIHA

Jlenna hopma HaBUaHHS

3aoynHa opma HaBUAHHS

3M}iICaT3§;IHX KinpkicTh ronuH, y TOMY YHCITI KinpkicTh ronuH, y TOMY 9uCIi
motymiB i tem | YEPOT |y n | mab6. | Y n. | mab. | iHA. | c.p.
0 I. oro
1 2 3 5 6 | 7 8 9 10 | 11 | 12 | 13
Monyas 1
3microBuii monyab 1. Marketing Concepts

Tema 1.
Marketing — An 12 2 2 - - 8 12 1 1 - - | 10
Overview
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Concepts
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wants and
demands
Tema 4:
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Behaviour
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Planning and
Strategies
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Decisions
Tema 1.
Introduction to| 12 2 2 - - 8 12 - - - - | 12
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VYcboro rojiuH 90 16 14 - - |1 60| 90 6 4 - - 80




5(6). Temu ceMiHAPpCHKMX (MPAKTHYHHUX) 3AHATH

0 KinpkicTh
HasBa Temu
3/m TOIUH
1. | Tema 1. Marketing — An Overview 2
2. | Tema 2. Marketing Concepts 2
3. | Tema 3. Customer needs, wants and demands 2
4. | Tema 4: Consumer Behaviour 2
5.| Tema 5. Marketing Planning and Strategies 2
6. | Tema 6. Product Related Decisions 2
7. | Tema 7. Introduction to Branding 2
8. | Tema 8: Digital Marketing -
Pa3zom 14

7. Temn 1a00paATOPHUX 3aHATH
BinmosigHo mo po6ouoi nporpamu 3 nuctmiuiind «Marketing managementy
71a00paTOPHI 3aHATTS HE 3aIIaHOBaHI.

8. CamocrTiiina po6oTa

3mict CPC 3 IUCHMIUTIHY CKIAJAETHCS 3 TAKMX BUAIB POOOTH:
- MTOTOBKA JI0 ayJIUTOPHHUX 3aHSTh;
- BUKOHAaHHS MIPaKTUYHMX 3aBJIaHb MPOTATOM CEMECTPY;

- CaMOCTIHE OIpalOBaHHS OKPEMUX TeM HABYAIbHOT AUCIUILIIHU 3T1IHO 3
HaBYAJILHO-TEMAaTUYHUM ILUIAHOM;

- HallMCaHHs 1HAUBIAYaIbHOI pOOOTH;
- MATOTOBKA /10 YCIX BUJIB KOHTPOIIIO.

0 KinpkicThb
Hazpa temu
3/ TOIUH

1. | Tema 1. Marketing — An Overview 8

2. | Tema 2. Marketing Concepts 8

3. | Tema 3. Customer needs, wants and demands 8

4. | Tema 4: Consumer Behaviour 8

5. | Tema 5. Marketing Planning and Strategies 8

6. | Tema 6. Product Related Decisions 8

7. | Tema 7. Introduction to Branding 8

8. | Tema 8: Digital Marketing 4
Pazom 60

[HauBiyanbHI 3aBaHHS BKJIIOYAIOTh BUKOHAHHS

9. InguBinyanbHi 3aBIaHHS

CTyACHTaMH KOHTPOJIbHOI'O

1HIMBITyaJIbHOT0 3aBIaHHs 3 quciuIuniag «Marketing managementy.

10. MeToan HaBYaAHHSA

Keiicu, yntanns, ayairoBanHs, 0ecijia, BIIpaBU, IHTEPAKTUBHI METOIM HaBYAHHS.

11. MeToan KOHTPOJIIO

[ToTouHMIT KOHTPOJIb Mependayac:




* Tectn,

* KontposbHi
3alMUTaHHS,

* Keiicu,

* 3aBIaHHA IS IHAMBIAYabHOI pOOOTH,
* 3aBaHHA JIJIs1 CAMOCTIHHOT poOOTH
[TincyMKOBHI KOHTPOJIb Nepedadac: eK3aMeH.

12. Po3noain 0aiB, AKi OTPUMYIOTH CTY/AEHTH

CrpyKTypa OILHIOBaHHS Cyma
3mictoBuit Moayab Nel 3aiik
TI | T2 | T3 T4 T5 T6 T7 T8 50 100
5 5 5 5 5 5 5 5
Cawmocriitna pobora 5 InnuBinyansHe 3aBaaHHs S 50 100
IIIxana oninoBanHga: HanioHaabHa Ta ECTS
Hanionaaepna niag |Hanionaabna
YHiBepPCHUTETChKA eK3aMeHy s 3aaiky | mkaaa EKTC
90 - 100 BIIMIHHO A
80-89 B
70-79 n06pe 3apaxoBaHoO C
60-69 D
50-59 3aJI0BLJIBHO E
HE3a0BLIBLHO 3
MOYKJIUBICTIO
ITIOBTOPHOTO He
26-49 CKJIaIaHHA 3apaxoBaHO FX
HE3a0BIIBLHO 3
000B’I3KOBUM
MOBTOPHUM
BUBUYEHHSIM
1-25 JUCIIUILTIHA F
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