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1. Onuc HABYAJBLHOI JUCIHUILTIHA

HaiimenyBanns
MOKa3HUKIB

lNany3p 3HaHb, HampsAM
MATOTOBKH, OCBITHEO-
KkBaTi(hiKaliiHUNA PIBEHB

XapakTeprucTHKa HaBYAIbHO1
JACIIUILIIHHA

neHHa ¢popma

3aouHa ¢popma
HABYAHHS

HaBYaHHHA

KinpkicTh kpeautiB — 3

l'any3p 3HaHb
07 «YnpaBiiHHS Ta
aIMIHICTPYBaHHS»

073 MenemkMeHT (OCBITHS
nporpama "bi3nec-
aJMiHICTpyBaHHsA ")

BubipkoBa HaBuajgbHa
JUCLIUILTIHA

MonyniB — 1 Pik minroroBkm:
3MicTOBHX MOZIYIiB — 1 ) ) N 1-i1 ‘ 1-i
THANBIyalTbHE HAYKOBO- CrenianpHicTh (Ipodeciitae c
. . eMecT
JoCITiiHe 3aBaHHs — 1 CTIPAMYBAHHS): p
. 073 MeunemxMeHT > ”
3arajgbHa KUIbKICTh TOIHH 2-i ‘ 2
-90 Jlexuii
16 rog. ‘ 6 roz.
IIpakTH4Hi, ceMiHapchKi
14 ron. ‘ 4 rop.
THXHEBUX TOAVH JlabopaTopHi
JIs1 IEHHO1 (hopMH Ce . .
fIanI;HHil' 4(1) P OcBiTHil piBeHb: éoﬂ l 5 ron
: MaricTp amocTiiiHa podoTa
60 rog. \ 80 rog.
InauBinyanbHi 3aB1aHHA:
roji.
Bun xoHTpOIIO:
3K

CriBBITHOIICHHS KUTBKOCTI TOJAWH ayIMTOPHUX 3aHATH O CAMOCTIIHOT 1
IHAMBIIYaIbHOI pOOOTH CTAHOBUTD:
s aeHHoi ¢popmu HaBuaHHS — 30 % Ta 70 %.




2. MeTta Ta 3aBJAaHHA HABYAJIbLHOI JUCHHUILIIHA

Mera — O03HAOMUTH 13 CyYaCHUMHU TIPAaKTUKaMH KPEATUBHOTO MUCIICHHS,
reHeparrii i71ei Ta IHHOBaIllH Y pi3HUX cdepax Oi3Hecy Ta MpodeCiHOro cepeToBHIIIA.

3aBaaHHA:

- HABYUTH CTYJEHTIB BUIBHO CIJIKYBAaTHUCS aHTJIIHCHKOIO MOBOIO 3 TUTaHb
KpEaTUBHOT'O MUCJICHHS Ta MEHEIKMEHTY,

- HAJaTH 3HAHHS [IPO TBOPYMIA MPOIIEC 1 BUKOPUCTOBYBATH iX JJISI BUPILLICHHS
npoOJieM ado peatizallii MOXKIUBOCTEMH;

- O3HAOMHTH CTYJICHTIB 3 PI3HUMH KJIIFOUOBUMH MOHITTSIMHU, IO JIEKATh B OCHOBI
TBOPYOT'O MUCJICHHS

- HABUUTU BUKOPUCTOBYBATHU Pi3HI TEXHIKU JJIs TEHEpaIlii i1ei

- copMyBaTH BMIHHS KPEATUBHO BUPIIIYBATH [TOCTABJICH] 3aBIaHHS

- HABYUTH KPUTUIHO OCMUCITIOBATH, BUOMPATH Ta BUKOPHUCTOBYBATH HEOOXiTHII
HAyKOBUM, METOAMYHWUN 1 aHATITUYHUN IHCTPYMEHTapid HJisi YOpaBIIHHS B
HenependayyBaHUX yMOBaXxX

VY pe3ynbTari BUBYCHHS HABYAIBHOI TUCIUIUIIHU CTYJIEHT MTOBUHEH OCBOITH
KOMIIETEHTHOCTI:
3K1. 3gaTHICTh IPOBEIEHHS JOCIIKEHB 13 O13HEC-aJIMIHICTPYBAHHS Ha
BIJIMTOBITHOMY PiBHI.
3KS5. 3gaTHICTB A1STH HA OCHOBI €TUYHUX MIPKYBaHb (MOTHUBIB).
@®K1. 3paTHicTh 00MpATH Ta BUKOPUCTOBYBATH KOHIICTIIi1, METOIN Ta
THCTpYMEHTapii O13HeC-aAMIHICTPYBaHHS, B TOMY YHMCII1 Y BIAMOBIAHOCTI 10
BU3HAYEHUX ITIJIeH Ta MDKHAPOIHUX CTaHJIapTiB
®K4. 31aTHICTh 10 €PEKTUBHOTO BUKOPUCTAHHS Ta PO3BUTKY PECypCiB
T IITPUEMCTBA.
®K9. 3naTHICTh aHATI3yBaTH M CTPYKTYPYBAaTH MPOOJIEMHU MiAMPUEMCTBA, TPUIUMATH
e(eKTUBHI yIPaBIIHCHKI PIIIEHHS Ta 3a0€3MeUyBaTH iX peali3alito
®K13. 31aTHICTH 70 CaMOCTIMHOTO ONaHyBaHHS HOBMMHM 3HAHHSIMU, BUKOPHCTAHHS
CYy4YaCHHUX OCBITHIX Ta JOCIIHUIBKUX TEXHOJOT1H y O13HeC-aIMIHICTpyBaHHI1

IIporpamMHi pe3yjbTaTH HABYAHHSI:
[1PH 1. Kputu4Ho ocMucioBaTH, BHOMPATH Ta BUKOPUCTOBYBATH HEOOX1THUMA
HAyKOBUM, METOJUYHUY 1 aHATITHYHAN IHCTPYMEHTAPIH JIJIsl yIPaBIiHHS B
HernependayyBaHUX YMOBAX.
[1PH 9. Bmitu cniiikyBaTHCh B IPOQECifHUX 1 HAYKOBUX KOJIaX JEp>KaBHOIO Ta
1HO3EMHOIO MOBaMH.

IIporpama HaBYAJbHOI AMCHHUILIIHA

Topic 1. Creative thinking and critical thinking.
Introduction: creativity and civilization.
Defining invention, innovation and creativity
Intelligence versus creativity



Critical thinking. Critical thinking skills versus creative thinking.

Topic 2. Creativity.
Theories of creativity
Definition of creativity

Topic 3. A creative thinker.

Negative Attitudes That Block Creativity.

Myths about Creative Thinking

Creative people in action.

Understanding the 2 hemispheres of the brain. Right and left
Lateral thinking.

Lateral thinking in action.

Applications of lateral thinking

Topic 4. Creativity as a business tool

The creative thinker. Constraints in the workplace
The creative manager. Three parts of creativity.
Motivation. Domain expertise

Creative ability

Innovation and organizational culture.

Topic 5. How to sell anything: Creative selling.
How to sell anything.
Creative marketing and selling.

Topic 6. Creative methods.
SCAMPER method.
Generate and analyze an idea using SCAMPER technique

Topic 7. The creative methods

The creative attitude.

Ways of overcoming barriers. Tips for the workplace:
Developing a culture of creativity.

Exploring problem areas

Topic 8. Creative ideas

Generating ideas.

Evaluating ideas

Exploring the idea generation process
Brainstorming

The six thinking hats

De Bono’s four thinking styles



3. CTpyKTypa HaBYAJIbHOI JUCHUILIIHU

Hassm Jlenna popma HaBUAHHS 3aouHa ¢popma HaBYAHHS
AMICTOBIX KinpkicTh roiuH, y TOMY YUCIi KinbKiCTh FTOJUH, Y TOMY YHCII1
Moy item | YOROT | g | cp. | 7" | 1 | n |mab. | ima | cp.
0 . oro
1 2 5 6 | 7 8 10 | 11 | 12 | 13
Moayas 1
3microBuii moxyas 1. Creativity as a business tool
Tema 1. Creative
thinking and 12 2 2 -1 -18 12 1 - - | 10
critical thinking
Tema 2.
Creativity 12 2 2 -| -8 12 1 - - | 10
Teva 3. Al o) 2 2| -] -l8 | 12 1 - | -] 10
creative thinker
Tema 4.
Creativity as a 12 2 2 -] -8 12 1 - -1 10
business tool
Tema 5. How to
sell  anything: 12 2 2 -1 -8 12 - - - 11
Creative selling
Tema 6. Creative 12 5 2 . -8 12 i i 1
methods
Tewa 7. The| 15| o 2 .| .|g | 12 e -] 12
creative methods
Tema 8. Creative -
ideas 6 2 - -l - |4 6 - - 6
Ycroro ronuH 90 |16 14 - | -1]60 90 4 - - | 80
5(6).Temu ceminapcbkuX (IPAKTUYHUX) 3aHATH
Ne KinekicTh
Ha3Ba Temu
3/m TOJIUH
1 2 2
1. | Tema 1. Creative thinking and critical thinking 2
2. | Tema 2. Creativity 2
3. | Tema 3. A creative thinker 2
4. | Tema 4. Creativity as a business tool 2
5. | Tema 5. How to sell anything: Creative selling 2
6. | Tema 6. Creative methods 2
7. | Tema 7. The creative methods 2
8. | Tema 8. Creative ideas -
Pazom 14




7. Temn 1a00paTOPHUX 3aHATH

BinnoBinHo a0 pobouoi mnporpamu 3 aucuuiuiing  «Creative Thinkingy
71a00paTOPHI 3aHATTS HE 3aIlJIAHOBAHI.

3mict CPC 3 qUCHUIUTIHYU CKIAJAETHCS 3 TAKUX BUAIB POOOTH:

8. Camocriiina po6ora

- MATOTOBKA JI0 ayJTUTOPHHUX 3aHSATh;

- BUKOHaHHS TPaKTUYHUX 3aBJIaHb MPOTATOM CEMECTPY;

- CaMOCTIiifHEe OomMpaIfOBaHHS OKPEMHUX TE€M HaBUYAJIbHOI JUCHUIUIIHY 3T1HO 3
HaBYaJIbHO-TEMATHYHHUM ILUIAHOM;

- HalMCaHHs 1HIUB1AYaIbHOI pOOOTH;

- MATOTOBKA /10 YCIX BU/IB KOHTPOIIIO.

No KinpkicTh
Hasga temu
3/m TOJIUH

1 2 8
1. | Tema 1. Creative thinking and critical thinking 8
2. | Tema 2. Creativity 8
3. | Tema 3. A creative thinker 8
4. | Tema 4. Creativity as a business tool 8
5. | Tema 5. How to sell anything: Creative selling 8
6. | Tema 6. Creative methods 8
7. | Tema 7. The creative methods 8
8. | Tema 8. Creative ideas 4
Pa3zom 60

9. InguBinyanbHi 3aBIaHHS

[HauBiyanbHI 3aBaHHS BKJIIOYAOTh BUKOHAHHS CTYAEHTAMU KOHTPOJBHOI'O

IHAMBITyaTbHOTO 3aBAaHHs 3 quciuiuiinu «Creative Thinkingy.

10. MeToan HAaBYaAHHSA

Keiicu, Gecina, BnpaBu, IHTEpPAKTUBHI METO/IM HABYAHHSI.

11. MeToau KOHTPOJIIO

[ToTouHMIT KOHTPOJIb Mependayac:

* Tectn,

* KonrpompHi

3alUTaHHs,
* Keiicu,

* 3aBaHHA IS IHAMBIAYabHOI pOOOTH,
* 3aBaHHA JIJIs1 CAMOCTIHHOT poOOTH
[TimcymKoBuUiA KOHTPOIIb Mepeadavae: eK3amMeH.




N

12. Po3noiu 0aJiB, IKi OTPUMYIOTH CTY/A€HTH

CTpyKTypa OIiHIOBaHHS Cyma
3microBuit Moxys Nel 3aix
T1 T2 T3 T4 T5 T6 T7 T8 50
5 5 5 5 5 5 5 5
Camocriitaa po6oTa 5 IHnuBigyansHe 3aBHaHHS 5 50

[IIxana oninoBanHsa: HamioHaabHAa Ta ECTS

HanionaanHa nig |HanionajanHa
YHiBepCHTETChKA eK3aMeHy aas 3adiky | mkana EKTC
90 - 100 BIAMIHHO A
80-89 B
70-79 no0pe 3apaxoBaHo C
60-69 D
50-59 3aJ0BUILHO E
HE3aI0BLIBHO 3
MOKJIUBICTIO
IIOBTOPHOTO He
26-49 CKJIaIaHHSA 3apaxoBaHO FX
HE3aI0BLIBHO 3
000B’I3KOBUM
MTOBTOPHHUM
BUBUYEHHSIM
1-25 JUCLUAIUTIHA F

13. PexomeHngoBaHa Jitepatypa
OcHoBHa

. De Bono's Thinking Course (new edition): Powerful Tools to Transform Your Thinking

(http://awealthofwomen.org/wp-content/uploads/2015/09/De-Bonos-Thinking-Course.pdf)

. Berkun, S. (2010). Myths of innovation. Sebastopol, CA: O’Reilly
. Sawyer, K. (2013). Zig Zag: The Surprising Path to Greater Creativity. San Francisco: Jossey-

Bass.

. Nussbaum, B. (2013). Creative Intelligence: Harnessing the Power to Create, Connect and Inspire.

New York: Harper.
Jonomixkna

. Debes, Deborah, Creative Thinking and Writing. Hong Kong: Witman Publishing Co, 2006. Flew,

Terry, “Creativity, the ‘new humanism’ and cultural studies,” Continuum: Journal of Media &
Cultural Studies, 18.2, June 2004, 161-178.

. Hartley, John, “The new economy, creativity and consumption,” International Journal ofd Cultural

Studies, 7, 2004, 5-7.

. Livingston, Paisley, ‘Creativity’. Encyclopedia of Philosophy, 2nd edition. Ed. Donald Borchert.

Detroit: Macmillan, 2006, 11, 688-91.



http://awealthofwomen.org/wp-content/uploads/2015/09/De-Bonos-Thinking-Course.pdf

4. Livingston, Paisley, ‘Poincaré’s Delicate Sieve: On Creativity in the Arts’. In The Concept of
Creativity in Science and the Arts. 2nd ed. revised. Ed. Karen Bardsley, Michael Krausz, and Denis

Dutton. Amsterdam: Brill (forthcoming 2009).
5. Miller, Toby, ‘Cultural citizenship,” in Engin F. Isin and Bryan S. Turner (eds), Handbook of

Citizenship Studies. London: Sage, 2002, pp. 231-244.
6. Robinson, Gillian & Rundell, John (Eds), Rethinking Imagination: Culture and Creativity. London:

Routledge, 1994.
7. David Cotton, David Falvey, Simon Kent. Market Leader. Intermediate Business English.

Edinburgh , 2000. — 176 p.
8. Hartman G. Making the deal: quick tips for successful negotiating — New York: John Wiley Inc.

2002



