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Yyuawmiics ycnewwHo npotuen(a) Kypc

MapkeTunHroBsas ctpaTterunsa B digital cpege (Digital
marketing strategy)

OHNalH-KypC 6e3 NpaBa Ha 3a4eTHble eAnHNLbI OT yHBepcuTeTa National Research
University Higher School of Economics, npeanaraemeiii Ha Coursera

e s Kszmi nékln Ksenia
c/éﬂ, P %“"’W‘“' /%':'

MukyHosa EneHa FOpbeBHa, lomalueHko Banepuii FOpbesuy,
KynpuaHosa AHa EBreHbeBHa, KysbMuHbIX KceHusa AnekcaHapoBHa,
YuanknH Muxann Viropesuu, Kypc KpuctHa AnekcaHapoBHa

COURSE
CERTIFICATE

MoaTBepanTb: coursera.org/verify/DVG7CAHXMKVY

Coursera NOATBEPANAA TUUYHOCTL 3TOTO YeOBEKa 1 ero
yyactme B Kypce.




