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AHoTaIld 10 HaBYAJIbHOI JUCIAILIIHA
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[IporpamHi KOMIIETEHTHOCTI Ta pe3ybTaTH HaBYaHHS
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CucreMa OILIHIOBAaHHS HaBYAJbHOI JUCIUAILIIHA
IToniTHka HaBYAJIILHOT JUCLIUILIIHA

PexomenioBaHa siiteparypa



1. 3araabHa indopmaiis

Ha3zBa qucnuniiinm JlinoBa iHO3eMHa MoBa (1) (aHTImilchbKa)

Buxnanau (-i) Komuak Jlinis BacuniBHa, cTapimii BUukjianad kadeapu iHO3eMHUX MOB 1
KpaiHO3HABCTBA

KonrakTHuii Tenedon +380979862461

BHKJIA/Ia4a

E-mail Bukiagaua Komnuak Jlinist BacuinisHa - liliya.kopchak@pnu.edu.ua

dopmaT IMCHUILTIHA OYHMI/3a0YHHI

O0cAr TUCHMILIIHN 3 kpeautu ECTS, 90 ron.

IMocuaanus Ha caiiT https://d-

JAUCTAHIIITHOr0 HABYAHHSI learn.pnu.edu.ua/course/subscription/through/url/94bf53710421dc47bed2

Koncyabranii KoHcynbTaliii npoBoAsThCS BIINOBIAHO 10 Tpadiky KOHCYIbTAIIIH,

03MIIlIEHOMY Ha iHpopMalliiHOMY CTeH 11 Kadenpu

2. AHOTaNisl 10 HABYAJIbHOI JUCIHIJIIHI
[TpenMeToM BUBUEHHS TUCITUILTIHY € BJIOCKOHAICHHS 3HAHB 3 aHTJIICHKOT MOBH Ta HABUYOK BOJIOIHHS
1HO3eMHOI0 MOBOIO y MEXax 3arajibHoi Ta mpodeciiiHoi TemaTuku crerianbHocTi «Typusm» Ta chepu
00CIyroByBaHHS.
[Iporpama HaBYaIbHOT TUCIUIUIIHU CKIIQAAE€THCA 3 TAKUX 3MICTOBUX MOYIIIB:
1. Trends in tourism. Get the message
2. Hotel branding. Sustainability.
3. MeTa Ta nij1i HaBYAJIbHOI I CHUTLTIHH
MeTa BUKJIaJaHHS HABYAIBHOI TUCIHUIUTIHY «/[in06a inozemua mosa (1) (aneniiicorka)» — GopmyBaHHS 1
PO3BUTOK MPOQECiitHOT KOMYHIKATUBHOT KOMIIETEHTHOCTI CTYACHTIB ISl aJeKBaTHOT TOBEIIHKA B PEATbHUX
CUTYaIIISX aKaJIEMI4HOTO, MPO(ECiHHOTO Ta MOOYTOBOTO KUTTS, XapaKTepHUX JJis (axiBIliB K chepu Typu3My,
TaK 1 IHIINX TATy3eH.
Bupuennst mucuuiutinu «/{inosa inozemna mosa (1) (ameniticoka)» nacth 3MOTY BIOCKOHAJIUTH 3HAHHS 3
QHTJIIHCHKOT MOBHM Ta HaBUYKH 11 BOJIOJIHHSA B MEXaX akaJeMIdHOI, 3arajlbHOEKOHOMIYHOI Ta MpodeciitHOi
TEMaTUKU.
OCHOBHAMH 3aBJAHHSIMH BHBYCHHS HABYAIbHOI TUCHHUIUTIHU «/Jino6a inozemna moea (1) (ameniticoka)» €
OCSATHEHHS TaKUX LLICH:
— AaKTUBI3YBaTH Ta BJOCKOHAJIWTHU 3HAHHS, YMIHHS, HABUYKH [0 MPAKTUYHOMY BOJIOJIHHIO
aHTJIIICHKOI0 MOBOIO (ay1iFOBaHHSI, YUTAHHSI, MOBJICHHS, TUCHMO, MIEPEKIIaN);
— CTBOPUTH LIMPOKY TEOPETUYHY 0a3y 100 BUKOPUCTAHHS AHIJIIMCHKOT MOBH y PI3HUX Taly3sax
Oi3HeC-KOMYHIKaIIiT;
— HaBYMTHCA BOJIOJITH HABUYKAMU CIIUIKYBaHHS aHTJIIHCHKOIO TUIOBOIO MOBOIO B THTIOBUX CUTYAIIsX:
JiI0Ba pO3MOBa, IUIOBA 3yCTpiy, AUI0OBA Hapaa, MoI0POXKi, criBdecifa mij yac npuitomy Ha poOoTy,
a TaKoX y moOyTi;
— O3HAMOMHUTHUCS 3 TOJOBHUMH (popMaMu aHTIIMCHKOT A1IOBOT TOKYMEHTAllll, HABYUTUCS YKIAJaTH
JOKYMEHTH, a caMe MaKeT JOKYMEHTIB JUIsl MpaleBIallTyBaHHs Ta JUIOBOT KOPECTIOHICHIIIT;
— O3HAaOMHUTHUCS 3 KyJIbTYPHHMHU BiJIMIHHOCTSIMU TMOBEHIHKH MPEJICTAaBHUKIB PI3HUX KpaiH y
CUTYyaIisiX O13HeC-CIUIKyBaHHS.
4. Oprani3zaniss HAaBYaHHS

O06csar HaBuanpHoOl gucuuiuniny — 90 rog.
Bup 3aHs1Ts 3arajibHa KUIbKICTh T'OJUH
CeMIHapChKi 3aHATTS / NpaKkTU4Hi / 1a00paTopHi 30
caMmocCTiliHa poboTa 60
O3Haku Kypcy
Cemectp CrernianbHIiCTh Kypce HopmatuHuii /
(pik HaBYAHHS) BUOIPKOBUI
4 242 «Typuzm» 2 BubipkoBuit
TemaTnka HaBYAIBHOI JUCHUILIIHU
Tema KUIBKICTb T'OJI.
NPAaKTUYHI 3aHATTS caMm. po0.
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4- cemecTp.
3microBun Moayasb 1. Trends in tourism. Get the message.

Tema 1. Trends in
tourism.

1.1. The history of tourism. 8
1.2. Tourism developments.
1.3. Tourism trends

1.4. A portrait of Ukraine.
1.5. European travel trends.
1.6. Describing visuals.

1.7. Case study: Tailoring a
package.

1.8. Grammar: Continuous
aspect.

16

Tema 2. Get the
message..

2.1. Advertising and 6
publicity.

2.2. Web words. A new
website.

2.3. Social media.
Collocations.

2.4. The best job in the
world.

2.5. Maintaining a website.
2.6. Updating terms and
conditions.

2.7. Grammar: countable and
uncountable nouns.

2.8. Case study: Improve a
media profile.

12

3micToBun MoayJnb 2. Hotel branding. Sustainability.

Tema 3. Hotel branding

3.1. International brands. 8
3.2. Branding in the
hospitality industry.

3.3. Boutique hotels.

3.4. Hotels of the future.

3.5. Tomorrow’s guest.

3.6. Creating a business plan.
3.7. Grammar: making
predictions.

3.8. Case study: Invest ina
hotel.

16

Tema 4. Sustainability

4.1. Tourism in Goa 8
4.2. Impacts of tourism
growth.

4.3. Tourism and community
4.4.The Galapagos.

4.5. Dealing with the threats.
4.6. Grammar: reporting
\verbs.

4.7. The key to successful
meetings.

4.8. Case study: Develop an
eco-resort.

16

3AT.: 30

60

5. CucremMa oniHIOBaHHA HABYAJBLHOI AU CIUILIIHA

3aranpHa cHCTEMa OIHIOBAHHS Kypcy | POpMH KOHTPOIIO 3HaHb CTYJIEHTIB:




- IOTOYHUM;

- MiZICYMKOBHH CEMECTPOBHH (€K3aMeH).

OuiHIOBaHHS 3HaHb CTYACHTIB 3HilicHIOeThC 3a 100- OanbHOMO
IIKAJIOD, SIKa TIEPEBOAUTHCA Yy BIANOBIHY HAI[IOHANBHY IIKATY
(«BiIMIHHOY», «I00pE», «3aJOBUILHOY», «HE33JIOBUILHO») Ta IIKAIY
€Bporeiicbkoi KpeanTHo- Tpancdepnoi cucremu (EKTC — A, B, C, D,
E, FX, F).

IMoToyHMiA KOHTPOJIL TPOBOIUTLCS HAa KOXKHOMY MPAKTHYHOMY
3aHATTI Ta 3a pe3ybTaTaMi BUKOHAHHS 3aBJIaHb CAMOCTIHHOI pOOOTH.
Bin mepenbavae OIiHFOBAaHHS TEOPETHUYHOI MIATOTOBKUA CTYIEHTIB i3
3a3HaueHoi TemMu (y TOMY 4YHCII, CaMOCTIHHO OINpPaIbOBAHOTO
MaTepiany) MmiJ 4ac poOOTH Ha NPAKTUYHUX 3aHATTAX. OILIHKA Yy
HaI[IOHATBHIN KaM («BIIMIHHO» — 5, «100pe» — 4, «3aI0BUILHO» — 3,
«HE3aJIOBUTbHO» — 2), OTPUMaHi CTYJCHTAMH, BHCTaBJISIOTHCS Yy
JKypHajax oONiKy BiIBiAyBaHHS Ta YCIIIIHOCTI aKaJeMiYyHOi TpyHH
(muToma Bara omuinku — 40%).

Cucrema OIIHIOBaHHS KypCcy BiIOYBA€TbCs 3TiJHO 3 KpUTEPisIMU
OLIIHIOBaHHS HaBYaJIbHHUX JOCSITHEHb CTYJCHTIB, 1110 periiaMEHTOBaHI B
YHIBEPCUTET], Ta BIANOBIAHO 0 IlONOXKEHHS MPO OILIHIOBAHHS
(dakynprery Typu3my. IlincymxoBmii koHTpoab I[lincymxoBuit
KOHTpOJIb Y 1-My cemecTpi — ek3ameH. JIonyck JIo iCIUTY CTaHOBHUTH 26
OamniB (MiHiMyM) — 50 6ariB (MaKCHMYM); KUTBKICTh OaltiB 3a CKIIaJaHHS
icnuty (MiICYyMKOBHI KOHTpPOJIb) CTaHOBHUTh MakcumMyM 50 Oaiis.
PiBenb 3HaHb 37100yBaviB OCBITH OLIHIOOTH 32 100-0aIbHOO IIKAIOFO,
sIKa BioOpakae SIKiCTh BUKOHAHHS: 3aBJIaHb HA MPAKTHYHUX 3aHATTIX
— MakcuMyM 5 OajiB 3a OIHE 3aHSTTS, Bara OIIIHKH 3a TPaKTHYHI
3auATTA — 10 (y cemecTpax, B SKHX mepemadadeHo exk3ameH) Ta 25 (y
ceMeCTpax, B SKHX IepeadadeHo 3ajiK); MACAMOBUX 3aBIaHb, SIKi
OIIHIOIOTHCST ¥ 5 OaniB MakcuMyMm (Bara OITIHKA — 5); CaMOCTiHHOI
pobotu — 10 6aniB (Bara oriHku — 10); KOHTPOIBHOI poOOTH (MAKCHMYM
100 6amniB), Bara ominku — 10 (y ceMmecTpax, B SKHX IiependavdeHo
ex3amen). Ta 20 (y cemecTpax, B sIKUX IepeadadeHo 3aiK).

Bumoru 10 mucbMoBO1 poboTH

Y KOXHOMY 3MICTOBOMY MOy TepeadadyeHo MHChMOBE
3aBJaHHs, SIKE OIIHIOETHCA B MeXax mkaiu 1-5 OamiB (Bara
omiHku — 5). [IuckMoBa nepeBipka 3HaHb CTY/ICHTIB BiIOYBa€ThCS
y dopMmi ece, mpeseHramii, autoBux JucTiB. Ilependaueno
CKJIaJIaHHs ICTIUTIB (IMiICYMKOBHI KOHTPOJIb) Y GOpMi MUCHMOBOT
ek3aMeHaniinoi podotu (1-50 6aniB, 3 sikux mMakcumym 20 6amiB
BUCTABIIIEThCS 32 TEMAaTUYHE MUCbMOBE 3aBaaHHs 1 30 GaiiB — 3a
YCHI BIIMOBII).

[IpakTH4Hi 3aHATTA

KoxHa Tema ouiHtoeTscs y 5 6aniB (MakcumyM). Bara omuinku 3a
npaktuyHi 3aHATTS — 10 (y cemecTpax, B sSKHX IepeadayeHo
ek3aMeH) Ta 25 (y ceMecTpax, B SIKUX nependadyeHo 3aiik).

'YMOBH JOIYCKY JI0 MiICYMKOBOT'O
KOHTPOJIIO

[Ipu BHCcTaBJIEHH] TOMYCKY /10 ek3aMeHy (26 GaniB min, 50 Oanis
max) BpaxOBYIOThCSI HaBYaJbHI JOCATHEHHs 37100yBauiB BUILOi
ocBitu (Oanu), HaOpaHi Ha MOTOYHOMY ONUTYBaHHI MiA dYac
ayJUTOPHUX 3aHATh, Oajli 3a MHUCHMOBI 3aBJIaHHS, CaMOCTIHHA
po6oTa i KOHTPOJIbHA POOOTA.

6. ITosiTHKAa HABYAJIBLHOI AUCHHUILIIHI

AkanemMidHa T0OpOUYECHICTh

OuikyeTbes, 0 CTYACHTH OYyAyTh JOTPUMYBATHCS HPUHIUITIB
aKkazeMidHoi 0OpOYECHOCTi, YCBIMOMIIIOIOYM HACHIAKK 1l
HOPYIIEHHS, 0 BU3Ha4YaeThest [1os10keHHIM

npo 3anobiraHHs akajeMiyHoMmy miariaty B [IpukapnaTcbkomy
HaIllOHAJILHOMY yHiBepcuTeTi  iMeHi Bacuns Credanuka
(https://pnu.edu.ua/wp-content/uploads/2022/10/HoBa-penakirisi-
Iosi05xeHHSI-TIpO- 3ano0iraHHsg-akageMiYHoMy-Tuiariary.pdf).

BinBinyBaHHs 3aHSITh

BinBinyBaHHS 3aHSTh € BAXKIIMBOIO CKJIAIOBOIO HABUAHHSI.




[Iponycku  mpakTHYHUX  3aHATH  BIiANPAllbOBYIOTHCA B
000B’A3KOBOMY TOPSIKY Ha KOHCYJIbTAIisIX.

Hedopmanbha ocBita 3apaxoBYIOTBCS SIK MiJICYMKOBHI KOHTPOJIb, PE3yJIbTATH OHJIAWH

KypciB Ha ratgopmax Coursera, Prometheus, sixi BianoBigamoTh
nporpami HaB4aJIbHOI TUCIUILTIHH.
PexomengoBani:

- Improve Your English Communication Skills
(https://www.coursera.org/specializations/improve-english)

- Business English: Planning & Negotiating
(https://www.coursera.org/learn/business-english-

negotiating)
- English for Interactions in the Workplace Intermediate Level

(https://www.coursera.org/learn/english-for-interactions-in-
the-workplace-intermediate-level)

- Sustainable Tourism — promoting environmental public health
(https://www.coursera.org/learn/sustainable-tourism)

7. PexomeH10BaHAa JiTepaTypa

Margaret O'Keeffe, Lewis Lansford, Ros Wright. Business Partner B1 Coursebook. Pearson
Education, Limited, 2019. 160 p.

Strutt P. English for International Tourism. Intermediate Coursebook with DVD. New Edition.
London: Pearson Education, 2019. 128 p.

Strutt P. English for International Tourism. Intermediate Workbook. New Edition. London: Pearson
Education, 2019. 80 p.

Longman Dictionary of Contemporary English Online. (n.d.). Retrieved from
https://www.ldoceonline.com/

XKymbeit M. M., Korruak JI. B. Grammar Exercises for Pre-Intermediate Level Students of Tourism,
Hospitality Industry and Management in Sociocultural Activity. Part I. Hapu-meToa.1ociOHUK st
camocTiitHo1 po6oTtu cryaeHtiB [-11 kypciB. IBano-®pankiBcrk: mianpuemens [ominei O. M., 2018.
96 c.

XKymbeit M. M., Korruak JI. B. Grammar Exercises for Pre-Intermediate Level Students of Tourism,
Hospitality Industry and Management in Sociocultural Activity. Part II. HaBu-mMeToa.110CiOHHK 1151
camocTiitHo1 poOoTH cTyneHTiB -1 kypciB. [Bano-®pankiBerk: mignpuemens ['omineir O.M., 2018.
108 c.

Kymbeit M. M., Konruak JI. B. “English for Restaurant Workers” for Intermediate and Upper-
Intermediate Level Students of the Field of Study “24” - “Services”. HaB4yanpHuii mOCiOHUK 3
npoeciiiHoi aHriicbkoi MOBH Ui camocTiiHO1 podotu crynentis 11, III, IVkypcis dakynbreTy
TYpU3MY cHeliadbHOCTeH Tamy3i 3HaHb “24” — «Cdepa obcyroByBanHs» (3a miapyunukamu “English
for International Tourism”) - IBano-®pankiscwbk: Cynpyn B.I1., 2022. - 144 c.

Kymb6eit M.M., Komryak JI.B., Anenst I'.B. “English Grammar with Tests ” for Students of the Field
of Study “24” — “Services”. HaBuanpHuil nocioHUK 3 podeciiiHoi aHraiiicbKOT1 MOBH ISl yJUTOPHOT
Ta caMOCTiiHOT po6oTH cTyAeHTiB I- IV kypciB hakynpTeTy Typu3My crielialbHOCTEHN raixy3i 3HaHb
“24” — «Cdpepa oOcnyroByBanHs». - [BaHo-@pankisesk: Cynpyn B.I1., 2023. 278 c.

Komuak JI. B., Kymo6eit M. M. “What Does It mean to Work in Tourism Industry?” for Intermediate
and Upper-Intermediate Level Students of the Field of Study ‘“24” - “Services”. HaBuanbpuuii
MOCIOHUK 3 mpodeciiiHoi aHrIiichK0T MOBH 7151 caMmocTiitHOT poboTH cryaenTis 11, I, [Vkypcis
GbaxkynbTeTy TYpU3MYy cHeliagbHOCTeH ramysi 3Hanp “24” — «Cdepa o6cmyroByBaHH» (32
ninpyuaukamu “English for International Tourism”) - Isano-®pankiscek: Cynpyn B.I1., 2022. 195 ¢



https://www.coursera.org/learn/business-english-negotiating
https://www.coursera.org/learn/business-english-negotiating
https://www.coursera.org/learn/english-for-interactions-in-the-workplace-intermediate-level
https://www.coursera.org/learn/english-for-interactions-in-the-workplace-intermediate-level
https://www.ldoceonline.com/

10. IMosnancekmii P.B. Essential Business Correspondence for Tourism and Hospitality Industry:
HaBYAJIBHUIA MOCIOHUK JUIS CTYIEHTIB crieriabHocTe «Typusm» 1 «['oTenpHO-pecTopaHHa ClipaBay.
IBano-®pankiscbk, 2021. 48 c.

11. Tosunancekwmii P.B. Essential Conversations for Workplace Situations in Tourism, Hotel and Restaurant
Business: HaB4aJIbHO-METOAWYHHUN MOCIOHUK JJIS1 CTYIEHTIB crienianbHocTel «Typusm» 1 «['oTenpHO-
pectopaHHa cripaBay. IBaHo-DpankiBchk, 2021. 62 c.

Inghopmayiiini pecypcu:
12. Learning English. British Council. Retrieved from
https://learnenglishteens.britishcouncil.org
13. Learning English. British Council. Retrieved from https://learnenglish.britishcouncil.org/
14. Business Partner. My English Lab (noctyn 3a nepconanbHUM KOJOM).

Konuak JLB., cmapwuii  euxnaoau
Kageopu iHO3eMHUX MO8 I KpAiHO3HABCMBA


https://learnenglish.britishcouncil.org/
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