MIHICTEPCTBO OCBITH I HAYKH YKPATHH
IMTPUKAPITIATCBKNU HAIIIOHAJIbHUU YHIBEPCUTET IMEHI BACUJIA
CTE®AHUKA

®dakyabTeT 1CTOPIi, MOTITONOTIT Ta MDKHAPOIHUX BIJIHOCHH

Kadenpa Mi>kHapoJHUX €KOHOMIYHUX BIAHOCHH

CUJIABYC HABYAJIBHOI U CITUIIJITHUA
MI)KHAPOJJHUH MAPKETHUHT /
INTERNATIONAL MARKETING
PiBeHb BUIIOT OCBITH — APYTHA (MaricTepchKuii)

OcBiTHS nporpama «Y IpaBiaiHHS MIKHAPOJIHUM O13HECOM»

Crnenianizaiis (3a HassBHOCTI)

CroemianpHicTs 073 MeHeIKMEHT

["amy3p 3Hans 07 YopaBiaiHHS Ta aIMIHICTPYBaHHSI

3aTBepKEHO Ha 3acimaHHl Kadeapu

[Tpotokon Ne 1 Bix 29.08.2022 p.

IBano-®pankiBcbk — 2022



01O LN kW —

3MICT

. 3aranpHa iHQopMalis

. Onuc AUCIUIUIIIHA

. CtpykTrypa Kypcy (3pa3ok)

. Cucrema OLIHIOBaHHA KYpCy

. O1iHIOBaHHA BIAMOBIIHO 10 TpadiKy HaBYAIBHOTO MPOIieCy (3pa3oK)
. Pecypche 3a6e3neueHns

. KonrakrHa iHpopmariis

. ITomiTuka HaBYAIbHOT AUCIIUILIIHA



1. 3aranbHa ingopmanis

Ha3Ba gucuuruiiau MixHapoaHuii MapKeTUHT /
International Marketing

OcBiTHs nporpama YnpaBniHHS MDKHAPOJIHUM O13HECOM

Crnenianizanis (3a HasiBHOCTI)

CrenianbHICTh 073 MeHemKMEHT

["any3p 3HaHBb 07 YnpaBniHHs Ta aAMIHICTPYBAaHHS

OcBiTHI piIBeHB Marictp

Craryc AMCIHUILTIHH Bubipkoa

Kypc/cemectp 1 xypc/1 cemectp

Po3nojain 3a BugaMu 3aHTh Ta Jlekuit — 6 rOAMH, CeMiHApCHKi

roJIMHaMU HaBYaHHS 3aHATTS — 4, camocrtiitHa podota — 80
T'OJIUH

MoBa BUKIaIaHHS AHTmACHKa

[Tocunanus Ha cait aucraniiinoro | https://d-learn.pnu.edu.ua/index.php?

HaBYaHHS

2. Onuc AUCHUILIIHA

MeTta Ta miJii Kypcy

The aim of the course “International Marketing” is to form a system of
theoretical knowledge and acquire practical skills in the field of international
marketing.

Objectives of the course “International Marketing are to familiarize
students with marketing strategies on the foreign market and how to use
strategic alternatives and tactical tools of international marketing to
strengthen the market positions of domestic companies in the competitive
global arena; approaches for scanning the economic, socio-cultural, political
and legal environment of international marketing activity; the methodological
principles of conducting international marketing research, segmentation of
the world market and the selection of target markets; substantiation of
models for entering foreign markets; process of an effective international
marketing mix (product, pricing, promotion, distribution policies) formation
and its control.

3araJibHi i paxoBi KOMIIETEHTHOCTI

3arajbHi KOMIIETEHHOCTI:

3K6. 3naTHICTh TeHEpYBaTH HOBI 171€1 (KPEaTHUBHICTB).

3K7. 3gaTHICTh 10 aOCTPAKTHOTO MHUCIICHHS, aHAJIi3y Ta CHHTE3Y .

®DaxoBi KOMIIETEHHOCTI:

CK9. 3nmarnicth aHamizyBaTH W CTPYKTypyBaru MpoOJEMHU OpraHizaliii,
npuiiMati  €(eKTUBHI yNpaBIiHCHKI pilieHHS Ta 3a0e3meuyBaTd  iX
peaizaltio.




CK14. 3narHicTh aHA3yBaTH Ta HIBEIFOBATH HETaTUBHI HACIIIKHA IPSAMUX Ta
HenpsMuX (GakTopiB BIUIMBY Ha OI3HEC CEpeloBUIIE Ta IIBUAKO
aJanTOBYBATHCS /10 3MIH KOH FOKTYPH CBITOBOI'O PUHKY TOBApIB Ta MOCIYT.

IIporpamHi pe3yibTaTH HABYaHHA

ITPH 2. InentudikyBatu npoOiaeMu B opraHizailii Ta 0OIpyHTOBYBaTH METOIU
iX BUpILIEHHS.

ITPH 14. 3natu oCHOBHI TeHCHIII IHHOBAIIHHOI IMOJITUKHU TI100abHUX (ipM
Ta TpPAHCHALIOHAJIBHUX KOPHOpalid; pO3YMITHU €KOHOMIKY IHHOBAI[IHHOI
TISUTBHOCTI B TJIaHI  PO3BUTKY PHUHKOBOI €KOHOMIKH, MEHEKMEHTY,
MapKETUHTY, Oi3Hec-aaMIHICTpYBaHHS 1 O13HEC-TIJIaHyBaHHSI.

3. CTpykTypa Kypcy

No Tema Pe3ynpTratu HaBUaHHSA 3aBaaHHsg
1 | Nature and Scope of |IIPH 2. Inentudikysatu |  Testing,
International npobiemMu B opradizamii  Ta | quizzing,
Marketing. The | oOrpynTOoBYBaTH  MeTomu  ix | case studies
International Marketing | BupimieHHs.
Environment and | [TPH 14. 3HaTH OCHOBHI
International Marketing | TeneHIil iIHHOBAIMHOT TOJITHKA
Research rII00aTbHUX dipm Ta
TpaHCHAI[IOHAIIBHUX KOPIOPAalliif;
pPO3yMITH E€KOHOMIKY

IHHOBAIIHHOI AISJIBHOCTI B ILIaHI
PO3BUTKY PHUHKOBOi E€KOHOMIKH,

MEHEIKMEHTY, MapKeTHUHTY,
013Hec-aaMIHICTpyBaHHA 1 Oi3HecC-
IJIAHYBaHHSI.

2 | Foreign Market Entry | ITPH 14. 3HatH ocHoBHi |  Testing,
Strategies. International | TenaeHIii iHHOBAIIHHOT MOMITHKK |  QUizZzing,

Marketing Planning rJI00aTbHUX dbipm Ta | case studies
TpaHCHAI[IOHAIBHUX KOPIOPAIIiif;
PO3YMITH €KOHOMIKY

IHHOBAIIHHOI AISJILHOCTI B ILIaHI
PO3BUTKY PHHKOBOi EKOHOMIKH,

MEHEKMEHTY, MapKETHHTY,
013Hec-aaMiHICTpyBaHHA 1 Oi3HEC-
IJIaHyBaHHSI.

3 | International  Product | ITPH 14. 3Hatu ocHOBHi |  Testing,
Policies and Strategies. | TermeHIii iHHOBAIIHOT MOMITHKY |  (Uizzing,
New Product | rmo6anpHIX dbipm Ta | case studies
Development TpaHCHAI[IOHAJIBHUX KOPIOpalliif;

PO3YMITH €KOHOMIKY




IHHOBAIIMHOI IISJIBHOCTI B IUIAHI
PO3BUTKY PHHKOBOI EKOHOMIKH,
MEHEHKMEHTY, MapKETHHTY,
Oi13Hec-aJIMIHICTpyBaHHS 1 Oi3HEC-
TIaHyBaHHS.

International  Pricing

Strategy

ITPH 14. 3HaTn OCHOBHI
TEHJICHII1 1HHOBAIIHOI MOJITUKN
rJ100aTbHUX bipm Ta
TpaHCHAL[IOHAJIBHUX KOPIOPAaLliif;
PO3YMITH €KOHOMIKY
IHHOBALIMHOI IISVIBHOCTI B ILIAHI
PO3BUTKY PHHKOBOI EKOHOMIKH,
MEHEPKMEHTY, MapKETHHTY,
013Hec-aaMIHICTpyBaHHA 1 Oi3HecC-
IJIaHYBaHHS.

Testing,
quizzing,
case studies

International
Distribution
Logistical Decisions

and

ITPH 14. 3HaTu OCHOBHI
TEHAEHIN] 1HHOBAIIHOI MMOJITUKH
r100anbHUX bipm Ta
TpaHCHAI[IOHAIBHUX KOPIOPAIIiif;
PO3YMITH €KOHOMIKY
IHHOBAIIMHOI AISJIBHOCTI B ILIaHI
PO3BUTKY PHHKOBOI €KOHOMIKH,
MEHEDKMEHTY, MapKETHHTY,
Oi3Hec-aaMiHICTpyBaHHA 1 Oi3HEC-
TIaHyBaHHS.

Testing,
quizzing,
case studies

Promotion
International

in

Marketing. Controlling
the International

Marketing Mix

ITPH 2. InenTudikysaru
npoOjeMu B Opralizamii - Ta
OOIpYHTOBYBaTH  METOAM  iX

BUPIIICHHS.

ITPH 14. 3HaTu OCHOBHI
TEHIEHII] 1HHOBAL[IHOI MOJITUKA
r100aIbHUX bipm Ta
TpaHCHAI[IOHAIBHUX KOPIOPAIIiif;
PO3YMITH €KOHOMIKY

IHHOBAIIMHOI IISJIBHOCTI B IUIAHI
PO3BHUTKY PHHKOBOI EKOHOMIKH,
MEHEHKMEHTY, MapKETHHTY,
013Hec-aaMiHICTpyBaHHA 1 Oi3HEC-
TJTaHYBaHHS.

Testing,
quizzing,
case studies




4. CucreMa OL[iHIOBAaHHSA KYpCY

HaxonnuyBanHst 6aJ1iB i1 YaC BUBYCHHS JUCITUTLIIHH

Buau naBuanbHoi poboTH MakcumairHa
KIJIBKICTH OaJiiB

Jlekmisa
[IpakTuuH1 3aHATTS 40
CamocrTiiiHa poboTa 10
[HauBiNyanpHe 3aBIaHHS -
3amk/Ex3amen 50
MakcuManbHa KUIBKICTE OajiB 100

5. OniHlOBaHHA BiANOBIAHO 10 rpadgiky HABYAJIbHOI0 NMPOLECY

Bunu HaBuaabHOT HapuanbHi TKHI Pazom
pobotu 112 |3 |4 |56 |7 (89|10 11 12 13 14 15 16 17
Jlekuist
CemiHapchKi 3-T5 40
CamocriiiHa p-ta 10

IuauBinyanbHi
3aBJIaHHS

3anixk/Exzamen 50 50

Bcboro 3a THK-Hb 112131232323 2 3 2 7 4 7 4 50 100

6. PecypcHe 3a0e3ne4eHHA

MarepialbHO-TeXHIYHE MynbsTHMenia, TabopaTopii,
3a0e3neYeHHs KOMIT FOTE€pH Ta 1HIIIE

Jlitepatypa

bazoBa
1. International Marketing: Winning in the New Global Economy. Ed.by
Christopher L. Myers. Cognella Academic Publishing. 2021. 162 p.
2. Robin Lowe, Alexandra Kenyon, Isobel Doole. International Marketing
Strategy : Analysis, Development & Implementation. Cengage Learning EMEA.
8 edition. 2019.
3. Brett Laursen, Daniel Baack, Barbara Czarnecka, Donald Baack. International
Marketing. Sage Publications; 2 edition. 2018. 672 p.
4. Colin Gilligan, Martin Hird. International Marketing (RLE International
Business). Strategy and Management. Routledge. 2014.
5. William M. Pride, Ferrell O.C. Foundations of Marketing. 9" edition.
Cengage Learning. 2021. 592 p.
6. Philip T. Kotler, Hermawan Kartajaya, Iwan Setiawan. Marketing 5.0:
Technology for Humanity. 1% edition. Wiley. 2021. 224 p.
7. D. Chaffey, F. Ellis-Chadwick. Digital Marketing. Strategy, Implementation
and Practice. 7th edition. Pearson. 2019. 576 p.
8. Roger A. Kerin, Steven W. Hartley. Marketing: Core. 7"" edition. McGraw
Hill. 2017. 608 p.
9. Philip T. Kotler, Gary Armstrong. Principles of Marketing. 16th Edition.



https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Christopher+L+Myers&text=Christopher+L+Myers&sort=relevancerank&search-alias=books
https://www.bookdepository.com/author/Robin-Lowe
https://www.bookdepository.com/author/Alexandra-Kenyon
https://www.bookdepository.com/author/Isobel-Doole
https://www.bookdepository.com/publishers/Cengage-Learning-EMEA
https://www.amazon.ca/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Brett+Laursen&text=Brett+Laursen&sort=relevancerank&search-alias=books-ca
https://www.amazon.ca/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Daniel+Baack&text=Daniel+Baack&sort=relevancerank&search-alias=books-ca
https://www.amazon.ca/s/ref=dp_byline_sr_book_3?ie=UTF8&field-author=Barbara+Czarnecka&text=Barbara+Czarnecka&sort=relevancerank&search-alias=books-ca
https://www.amazon.ca/s/ref=dp_byline_sr_book_4?ie=UTF8&field-author=Donald+Baack&text=Donald+Baack&sort=relevancerank&search-alias=books-ca
https://www.routledge.com/search?author=Colin%20Gilligan
https://www.routledge.com/search?author=Martin%20Hird

Pearson, 2016. 736 p.

10. Philip T. Kotler, Hermawan Kartajaya, Iwan Setiawan. Marketing 4.0:

Moving from Traditional to Digital. John Wiley and Sons Ltd. 2016. 208 p.
JlomomizkHa

11. Sara Dolnicar, Bettina Griin, Friedrich Leisch. Market Segmentation

Analysis. Understanding It, Doing It, and Making It Useful. Springer, Singapore.

20109.

12. Aurélia Durand. Marketing and Globalization. Routledge. 2018. 596 p.

13. Atanu Adhikari, Sanjit Kumar Roy (eds.). Strategic Marketing Cases in

Emerging Markets. Springer, Cham. 2017.

14. Jan-Benedict Steenkamp. Global Brand Strategy. World-wise Marketing in

the Age of Branding. Palgrave Macmillan, London. 2017.

15. loannis Rizomyliotis, Kleopatra Konstantoulaki, loannis Kostopoulos.

Business-to-Business Marketing Communications. Value and Efficiency

Considerations in Recessionary Times. Palgrave Macmillan, Cham. 2017.

16. Goodluck Charles, Wineaster Anderson. International Marketing: Theory

and Practice from Developing Countries. Cambridge Scholars Publishing. 2016.

260 p.

17. Kanimenko O. JI. Miknaponuuii mapketur : migpyuynuk. K. : BIIL]

«KwuiBcbkuii yHiBepcuTeT». 2016. 480 c.

18. Jerome Schaufeld. Commercializing Innovation. Turning Technology

Breakthroughs into Products. Apress. 2015.

19. Nils Bickhoff, Svend Hollensen, Marc Oliver Opresnik. The Quintessence of

Marketing. What You Really Need to Know to Manage Your Marketing

Activities. Springer-Verlag Berlin Heidelberg. 2014.

20. Miuixnapognuit mapketunr. Hapu. mocionuk / 3a pen. 0. Kozaka, C.

Cwmmnuxka, 1. Jlitouenko. K. : Ilentp yu6oBoi miteparypu. 2014. 294 c.

7. KontakTHa indopmauis

Kadenpa Kadenpa Mi>kHapoJHUX €KOHOMIYHUX BITHOCHH
ByJ. HopHoBoua, 1

(0342) 75-20-27

http://kmev.pnu.edu.ua

kaf mev@pnu.edu.ua

["'ocThOBUH JEKTOP Mapunenko Hatamist FOpiiBHa
KoHnTtakTHa iHGOpMAITis +380962251737
BHKJIaJ[a4a

8. IMoJiTHKAa HABYAJBLHOI JUCHHUILIIHA

AkaneMiuHa 1o0pouecHicTh | Hempumyctumi mariaT Ta CHuCcyBaHHS.

[Ipomycku 3aHATh | OOOB’SI3KOBUM IS~ OTPUMAHHS  ITO3UTHBHOI
(BiaTIpaIltoBaHHS) OIIIHKM € BiABIAyBaHHSA OuIbil 50% 3aHATH Ta
BUKOHAaHHSl  CaMOCTIMHOI pobotu. Ilpomycku



https://www.routledge.com/search?author=Aur%C3%A9lia%20Durand
http://kmev.pnu.edu.ua/

IMPpAKTUYHHUX 3aHATDb Bi,Z[HpaHBOBYIOTBCH
HAaCTYIIHUM 4YMHOM: OIIpalOBaHHA TEMH, a4 TAaKOX
BUKOHAHHA 3aBJaHHA 13 TEMU.

Buxonanns 3aBJIaHHS
I3HIIIE BCTAHOBJICHOT'O
TEPMIHY

Po6otu, siki 31a10ThCS 13 MOPYIIEHHSM TEPMIiHIB
0e3 TMOBaXHUX MPUYUH, OIIHIOIOTHCS HA HUKIY
orinky (- 50% Bix BIAMOBIAHOI KIIBKOCT1 OaiiB),
MpOTE CTYJIEHT HE OOMEXKEHHH Yy JOCSATHEHHI
KOHKPETHOTO 0ajy 1 3aBXKIU MOYKe MOro OTpUMaTH
3a JIONOMOTOF0 OTPUMAHHS JTIOJATKOBUX 3aBIaHb.

HesiamosigHa noBeaiHKa i
yac 3aHATTS

HesinnmoBigHa moBemiHKA MiJ 4Yac  3aHATTS
O3S AETHCS € MIJACTABOIO JIJIsl 3HUKEHHSI OLIIHKU
CTYJICHTa Ta HallpaBJIEHHS 3BEPHEHHS J0 KypaTopa
aKaJIeMIYHO1 IPyIH.

JlogaTkoBi Oanu

Hedopmainbna ocBita

PesynpTatn HedopMaabHOI OCBITH BPaxOBYIOTHCS
MiJl 4Yac OI[IHIOBaHHSI CTYACHTIB, SK B pO3pi3l
KOHKPETHHX TE€M, TaK 1 CaMOCTIHHOI POOOTH.
[TincraBoro I 3apaxyBaHHS  pe3yJIbTaTiB
HepopMabHOI  OCBITH  BHUCTYyMAa€  HaJaHUN
BaJIITHUM cepTtudikar. PexomennoBaHi
nIaThOpMH:

Coursera

EdX

Prometheus

EdEra

EduHub

TED

Bukaamgau: Mapuneunko H. IO.




