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1. 3aranbHa indopmanin

Hassa nucrmmiign OcHoBH TiANpUEMHUITBA/
Fundamentals of entrepreneurship

OcBiTHs TIporpama MiKHapOH1 €EKOHOMIYH1 BITHOCUHU»

Croemiamnizaris MiKHapOH1 €EKOHOMIYH1 BITHOCUHU»

CrenianbHICTh 292 MixHapoaH1 eKOHOMI14H1
B1JITHOCHHU»

["any3b 3HaHb 29 MixHapoH1 BITHOCUHU

OcBITHIi piBEHb bakanasp

Craryc ITMCUMIUTIHUA BubipkoBa

Kypc/cemecTp 1 kypc/2cemectp

Posnoain 3a Bugamu 3aHATh Ta Jlexuii — 12 rOauH, CceMIHAPChKi

roJIMHAMU HaBYaHHS 3aHATTA — 18, camocTiitHa pobora — 60
TOIVH

MoBa BUKJIaJaHHSI AHrmiceka

[Mocunanus Ha caiiT qucraniiiaoro | https://d-learn.pnu.edu.ua/index.php?

HaBYaHHS

2. Onuc TMCHUILTIHA

Meta Ta miji Kypcy

The aim of the course “Fundamentals of Entrepreneurship” is to
provide students with a system of basic theoretical knowledge and applied
skills in organizing and running business and the formation of entrepreneurial
thinking.

Objectives of the course are the formation of students’ competencies
necessary for their own business establishment and management.

3araubHi i paxoBi KOMIIETEHTHOCTI

3arajbHi KOMIIETEHHOCTI:

3K 10. 3naTHicTh CHIUIKYBAaTHUCS 3 IPEICTABHUKAMU 1HITUX MPOGECIHUX TPy
pi3HOrO piBHA (3 €KcmepTaMy 3 IHIMUX Traimy3edl 3HaHb/BUAIB €KOHOMIYHOL
TSTTBHOCTI).

3K 11. 3gaTHICTh MpaIroBaTH B KOMaH/I1.

daxoBi KOMIIETEHHOCTI:

CK14. 3natHicTh cmiiKyBaTHCS Ha TpodeciifHOMy Ta COIiaTbHOMY PIBHSX 3
BUKOPUCTAaHHSAM (PaxoBOi TEPMIHOJOTII, BKJIIOYAIOYHM YCHY 1 MHCHMOBY
KOMYHIKAIIiI0 JSP>KaBHOIO Ta IHO3EMHHMH MOBaMH.

CK 16. 3pgaTHICT, TOCTIMHO MiJBUIYBATH TEOPETUYHHIA pIBEHb 3HAHB,
reHepyBaTu i €()eKTHBHO BUKOPUCTOBYBATH iX B MPAKTUYHIN HiSUTHHOCTI.

IIporpamMHi pe3yibTaTH HABYAHHS

PH 2. BinbHOo cnunkyBatucsi 3 mOpodeciiHMX NUTaHb JIEPHKABHOKIO Ta
1HO3eMHUMH MOBAaMH YCHO 1 THMCBMOBO, (AXOBO BHUKOPUCTOBYBATH




€KOHOMIYHY TE€PMIHOJIOTIIO.

PH 5. BonoaiTu HaBuuKkaMu camoaHaiizy (CaMOKOHTPOJIIO), OyTU 3pO3yMIJITUM
JUIsL TIPEJCTABHUKIB IHIIUX Oi13HEC-KYJIbTYp Ta HPO(ECIiHUX TPyl PI3HOTO
piBHA (3 (QaxiBISMU 3 IHIIMUX Tally3ed 3HaHB/BUJIB JISJILHOCTI) Ha 3acajax
LIHYBaHHS PI3HOMaHITHOCT1, MYJbTUKYJIbTYPHOCTI, TOJIEPAHTHOCTI Ta MOBaru
110 HUX.

PH 6. IlnanyBatu, opranizoByBaT, MOTUBYBATH, OLIIHIOBATH Ta MiJBUILYBATH
PE3yJbTATUBHICTh KOJIEKTUBHOI Mpalli, 3A1HCHIOBATH AOCHIIKEHHS B TpyIi
miJi KEpiBHULTBOM Jifepa, 3 YypaxyBaHHSIM BHUMOI Ta OCOOJIMBOCTEH
ChOTOJICHHSI B yMOBaxX OOMEXKEHOCTI yacy.

PH 7. 3actocoByBaTu HaOyTi TEOpPETWYHI 3HAHHS JUIsI PO3B’S3aHHS
NPAKTUYHHUX 3aBJaHb Ta 3MICTOBHO IHTEPIIPETYBAaTH OTPUMAaH1 PEe3yJIbTATH.
PH 23. VcBigomntoBaTH HEOOXIAHICTh HABYAHHS BIPOIOBXK KHUTTSA 3 METOIO
iATPUMKH NpodeciiiHOT KOMIIETEHTHOCTI Ha BUCOKOMY PIBHI.

3. CTpykTypa Kypcy

No Tema Pe3ynpratn HaBYaHHS 3aBJaHHS
1 | Business and | To be able to identify the| Testing,
entrepreneurship. difference between business and | case studies

Enterprises and basic | entrepreneurship and define them.
types of ownership. | To know:
Legal aspects of | — basic types of ownership, their
entrepreneurship and its | features;

regulation by | — legislation which regulates
government business activity

2 | Mechanism of | To know the mechanism of| Testing,
establishing own | establishing own business, steps | case studies,
business. Start-ups. | of new product development, the | individual
Entrepreneurial  risks | essence and features of start-ups. | assignments
management To be able to identify

entrepreneurial risks and the ways
of managing them

3 | Fundamentals of | To know the contents of a| Testing,
business planning. | business plan. case studies,
Business models. | To be able to: individual
Design thinking — write a business plan; assignments

— develop a business model for
particular business;

— apply design thinking in
practice.

4 | Management and its| To know the essence and role of | Testing,
modern concepts. | management and marketing in | case studies,




Leadership and
coaching. Marketing in
entrepreneurship.
Internet marketing

entrepreneural activity, modern
management concepts.

To be able to:

— identify difference between
entrepreneur and manager as well
as their features in common;

— identify personal leadership
style, role in a team;

— apply Internet marketing tools in

entrepreneural activity.

individual
assignments

Revenue, costs and
profit of the enterprise.
Financing and taxation
of entrepreneurial
activity

To know how to calculate
revenue, costs and profit of the
enterprise, their types.

To be able to:

— substantiate economic efficiency
of any business or idea;

— find out which taxation regime
to choose for a particular business
activity;

— find sources for financing the
business.

Testing,
case studies,
individual
assignments

Entrepreneurship  and
foreign economic
affairs. Business ethics,
culture and corporate
social responsibility.

To know the peculiarities of
running a business in international
arena; understand the essence and
necessity of corporate social
responsibility and the concept of
created shared value.

To be able to:

— develop a code of ethics for a
particular business activity.

Testing,
case studies,
individual
assignments

4. CucremMa Ol[iHIOBAHHSA KYPCY

HakonmuyBanHs 0aiiB mij 9ac BUBUCHHS JUCITUTIIIHA

Buau HaBuanpHO1 poOOTH

MaxkcumalibHa
KUIbKICTBH OaliB

Jlexiisa 6

CeMiHAapChKE 3aHATTS 20
CawmocriiiHa poOoTa 10
[HauBiTyanpHEe 3aBIaHHS 14
3anik/Ex3amen 50
MakcuManbHa KUJIBKICTE OalliB 100




5. OuiHBaHHSA BiANOBIAHO 10 rpagiky HABYAJIbLHOI0 MPOLECY

Bunn mHaByansHOI HaguanpHi ToKHI Paszom
pobotu 1(2 |3 (4 |5|6 |7 |8]9]10 11 12 13 14 15 16 17

Jlexuis 1 1 1 1 1 1 6
CeMiHapChKi 3-Ts 2 2 2 2 2 2 4 4 20
CamocrTiiiHa p-Ta 5 5 10
TamuBigyanbHi 2 2 2 2 2 2 2 14
3aBJaHHS

Sanik/Exzamen 50 50
Bceroro 3a Trk-Hb 1123|232 |3|2]|3 2 3 2 7 4 7 4 50 100

6. PecypcHe 3a0e3ne4eHHA

MarepiaibHO-TEXHIUHE MynbTumMenia, nabopatopii,
3a0e3MeyeHHsI KOMII FOTEpH Ta iHIIE
Jlitepatrypa
ba3oBa

1. Gerald B. Halt, Jr., John C. Donch, Jr., Amber R. Stiles, Robert Fesnak.
Intellectual Property and Financing. Strategies for Technology Startups.
Springer, Cham, 2017.

2. Joshua Yindenaba Abor. Entrepreneurial Finance for MSMEs. A
Managerial Approach for Developing Markets. Palgrave Macmillan, Cham,
2017.

3. Dean A. Shepherd, Holger Patzelt. Entrepreneurial Cognition Exploring the
Mindset of Entrepreneurs. Palgrave Macmillan, Cham, 2018.

4. Niklas Elert, Magnus Henrekson, Mark Sanders. The Entrepreneurial
Society. A Reform Strategy for the European Union. Springer, Berlin,
Heidelberg, 2019.

5. Niklas Elert, Magnus Henrekson, Mikael Stenkula. Institutional Reform for
Innovation and Entrepreneurship. An Agenda for Europe. Springer, Cham,
2017.

6. Sefer Sener, Stefan Schepers (eds.). Innovation, Governance and
Entrepreneurship: How Do They Evolve in Middle Income Countries? New
Concepts, Trends and Challenges. Palgrave Macmillan, Cham, 2017.

7. Killen, Michael. From Single to Scale. How a Single Person, Small
Business, or an Entrepreneur Can Grow Their Business to Profit. Apress,
2018.

8. Watt, George, Abrams, Howard. Lean Entrepreneurship. Innovation in the
Modern Enterprise. Apress, 20109.

9. Harris, Tom. Start-up. A Practical Guide to Starting and Running a New
Business, Springer International Publishing, 2019.

10. Kai-Ingo Voigt, Oana Buliga, Kathrin Michl. Business Model Pioneers.
How Innovators Successfully Implement New Business Models. Springer,
Cham, 2017

11. Katharina Jarmai (ed.). Responsible Innovation. Business Opportunities
and Strategies for Implementation. Springer, Dordrecht, 2020.

12. Dominik T. Matt, Vladimir Modrék, Helmut Zsifkovits (eds.). Industry




4.0 for SMEs. Challenges, Opportunities and Requirements. Palgrave
Macmillan, Cham, 2020.
13. Alexander Osterwalder, Yves Pigneur. Business Model Generation: A
Handbook for Visionaries, Game Changers, and Challengers. John Wiley and
Sons. 2010.
14. Tlenpko A.b. OcHoBu minnpueMHUITBA 1 613Hec KynabTypu. LY JI: 2019.
168 c.
15. CnuBonpkuii A. JIx. 3ona npuOytky. CrpaTeriuHa Oi3HeC-MOJEb SK
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16. lo6posa H.B. OcHoBu 613Hecy: HaBuanbHui nocioHuk. Oneca, 2018. 305
C.
17. binsx T.O., biprouenko C.}HO., Bbyxkwumceka K.O., ta iH. OcHoBu
niAnpUeMHUNITBA: Miapy4yHUK. XKutomup, 2019. 493 c.
18. Ocramuyk A. JI., 36apceka A. B. Opranizamis mianpueMHUIBKOT
nisuibHOCT1 y GipMi: HaB4. ociOHuk. Kuis, 2015. 273 c.
19. XKypuan «bizaec Iadopm». URL: http://www.business-inform.net/main/
20. Kypuan «ExoHoMmicT». URL: http://ua-ekonomist.com/.
21. Tazera «llpuBaramit migmpuemens». URL:  http://chp.com.ua/
22. Haykoswii xxypHan «ExoHomika. MenemkMeHT. bizHecy.

JlomomizkHa
23. Dockery, Doug, Knudsen, Laureen. Modern Business Management.
Creating a Built-to-Change Organization. Apress, 2018.
24. Carolina Machado, J. Paulo Davim (eds.). Green and Lean Management.
Springer, Cham, 2017.
25. Melvin Eisenberg, James Cox. Corporations and Other Business
Organizations, Statutes, Rules, Materials and Forms. Foundation Press, 2018,
1732 p.
26. David Epstein. A Short & Happy Guide to Business Organizations (Short
& Happy Guides). 1st Edition. West Academic Publishing, 2016, 249 p.
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Business Dictionaries). Fifth edition. Barrons Educational Series, 2012, 800 p.
28. Michael R. Solomon. Consumer Behavior: Behavior: Buying, Having,
and Being - My marketing lab with Access. — 12th edition. Pearson, 2017.
29. William D. Perreault. Essentials of Marketing (Looseleaf). 15th edition.
McGraw-Hill Publishing Company, 2017.
30. Roger A. Kerinand Steven W. Hartley. Marketing: Core. 7th edition.
Richard D. Irwin, Inc., 2018.
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Cengage Learning, 2017.
32. Philip T. Kotler, Gary Armstrong. Principles of Marketing. 16th Edition.
Pearson, 2016, 736 p.
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7. KonTtakTHa indopmauis

Kadenpa MiKHapOIHUX €KOHOMIYHUX BiTHOCHH
[MTHY M. Bacuns  Credanuka,
M. [BaHO-DpanKiBChK, By YopHOBOIA
1, cair  https://kmev.pnu.edu.ua,
kaf mev@pnu.edu.ua, (0342)75-20-27

['ocThOBHIT JIEKTOD Mapunenko Hatanis FOpiiBHa

KonTakTHa iH(pOpMaIlis BUKIaga4ya n_marynenko@ukr.net

8. [MosiTuKa HABYAJBLHOL JUCIHMILTIHU

AxkajiemMigyHa 1OOPOYECHICTD [TnariaT HE HOMyCKAETHCS
[Tponycku 3aHATH | BigmpaitoBaHHsI JIOITYCKAKThCA
(BimmpaItoBaHHS ) (ompaifoBaHHsS TEMH, a TaKOXK BHKOHAHHS

3aBJIaHHs 13 TEMH)

Buxonanns 3aBmanHg mizHime | JlomycKaeTses 3 10AATKOBUMHU BUMOTAMHU
BCTAHOBJICHOTO TEPMIHY

HepignoBigna moBeminka 1y | He momyckaerses
yac 3aHATTI

JlonmaTkoBi Oanu Icnye MOJKITUBICTh OTpUMATH npu
CaMOCTITHOMY OIpaIffoBaHHI JTOAATKOBUX
TEM

Hedopmanbaa ocita MoxnuBicte  3apaxyBaHHs. [Imatdopmu

Prometheus, Coursera etc.

Buxkmanau:



https://www.textbooks.com/Author/Louis_Boone.php?CSID=AW2QTJKTJBCJZQQOQTQAUASOB

